Developing a Body Paragraph
[bookmark: _GoBack]To begin with, small businesses in Amish communities have developed some techniques to cope with the changes in global marketing that impacts their success. Global marketing is one of the issues that impact not only small businesses in Amish communities but also other enterprises globally. Global marketing cuts across production, placement, and promotion of various products in the worldwide market. The above phenomenon is also related to the act of conceptualization and conveyance of final goods and services internationally. Small businesses in the Amish settlements integrate all factors of global marketing because they also aim at expanding their markets beyond the country’s borders. Pioneer Equipment is a well-known Amish small business that has existed for an extended period. The above business has succeeded in reaching global markets by utilizing specific strategies. One of the techniques that enable Pioneer Equipment to cope with the changes in global marketing is based on partnership programs. Most of the companies in the global markets have partnered with relevant companies to facilitate effective operations. For example, various organizations have partnered with companies like PayPal, which offer payment services. Davidson (2020) argues that Pioneer Equipment has partnered with logistics companies like XPO to facilitate the shipping of its products from the local areas like Dalton, Ohio, to other regions of North America, among others. The strategy is useful because it enables this company to penetrate international markets, thus coping with other competitive organizations in global forums. The evidence on partnership programs between Pioneer Equipment and logistic companies like XPO supports the topic sentence because it illustrates how this small Amish business strives to capture new and already existing markets in global markets due to the constant supply of their products. 
 
